m Target Consumer: Multicultural; Gen Z and Gen Z Household Shoppers
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Source: 1. Numerator, New Item Source of Volume Report, September 2022. 2)Trial & Repeat Data, 2023. 3) Datassential MenuTrends
2021. Statista Report “Most appealing fruit juice flavors in the United States in 2019”. Innova Market Insights via Food Navigator “Exotic,
but not too Exotic: Esarom Believes Mango Flavours Are Poised For Growth.” 4) Numerator, Consumer Profile, MM Aguas Frescas, Gen-
Zindex, 2023. 5) Numerator, Consumer Profile, Arizona Fruit Drinks, Gen-Z index, 2023. 6) Numerator, Snapple Fruit Drinks, Index for
Gen-Z, 2023.
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